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Preface

The rapid advancement of Artificial Intelligence (AI) has transformed the
global business environment in ways that were unimaginable only a few
decades ago. From automation and predictive analytics to intelligent
decision-making and generative technologies, Al has become a central force
driving innovation, competitiveness, and organizational change across
industries. Businesses today are no longer asking whether Al should be
adopted, but rather how it can be strategically integrated to achieve
sustainable growth and long-term success.

This book, Artificial Intelligence in Business: Strategies for the Digital Era,
has been written to provide a comprehensive understanding of the role of Al
in modern business systems. It explores both the theoretical foundations and
practical applications of Al across diverse business functions such as
marketing, finance, human resources, operations, customer relationship
management, and strategic management. The book also examines emerging
trends including generative Al, ethical governance, digital transformation,
workforce adaptation, and the future of intelligent enterprises.

The objective of this book is to bridge the gap between academic knowledge
and real-world business practices. It is designed for students, researchers,
educators, business professionals, entrepreneurs, and policymakers who seek
to understand the opportunities and challenges associated with Al-driven
transformation. Special attention has been given to contemporary examples,
strategic frameworks, and practical insights that reflect the realities of the
digital economy.

In an era defined by technological disruption and data-driven innovation,
understanding Al is no longer optional—it is essential. It is hoped that this
book will serve as a valuable guide for readers navigating the evolving
landscape of intelligent business and digital strategy.
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