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Preface

Marketing, as a discipline, has experienced a significant transformation from
its traditional focus on transactions and exchange to a broader emphasis on
value creation, relationship building, and meaning-driven engagement. In
contemporary markets, characterized by rapid technological advancements
and evolving consumer expectations, the act of selling has extended far
beyond product promotion to encompass experience design, emotional
connection, and long-term value creation.

Beyond Selling: Meaning, Value, and the Evolution of Modern Markets is
conceptualized as an academic effort to explore this shift in marketing
paradigms. This edited volume brings together contributions from scholars
and researchers who examine the changing nature of markets in the context
of digital transformation, sustainability, and consumer-centric strategies. The
book highlights how organizations are increasingly moving towards value
co-creation, ethical marketing practices, and purpose-driven branding.

The chapters included in this volume reflect a diversity of perspectives,
methodologies, and thematic orientations. They address critical issues such
as evolving consumer behaviour, experiential marketing, digital ecosystems,
artificial intelligence in marketing, and the integration of social and
environmental responsibility into business practices. Collectively, these
contributions provide a nuanced understanding of how marketing is being
redefined in the modern era.

This book is intended to serve as a valuable academic resource for
researchers, scholars, postgraduate students, and practitioners seeking to
understand the deeper dimensions of marketing beyond traditional selling
approaches. It is hoped that this volume will stimulate further research and
contribute meaningfully to the evolving discourse on modern marketing
practices.

Dr. Ankit Raj Singh
Dr. Ashok Malhi
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ABOUT THE BOOK

Beyond Selling: Meaning, Value, and the Evolution of Modern Markets is an edited academic
volume that explores the transformation of marketing from a transactional function to a value-
driven and meaning-oriented discipline.

The book examines how contemporary marketing practices are increasingly shaped by consumer
experience, emotional engagement, and technological integration. It emphasizes the shift towards
value co-creation, brand authenticity, and long-term relationship building as central elements of
modern marketing strategies.

The volume brings together scholarly contributions covering a wide range of themes, including
consumer behaviour in the digital era, experiential and relationship marketing, artificial
intelligence and big data applications, sustainability and ethical marketing, and emerging trends
in global market dynamics. The diversity of chapters reflects both conceptual advancements and
empirical insights, offering a comprehensive understanding of the evolving marketing landscape.

This book serves as a valuable reference for academicians, researchers, postgraduate students,
and industry professionals seeking to understand the changing nature of marketing and its
implications for business strategy and consumer engagement.
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